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1. Members of the Association 

General Members 

 
ABANS PLC 

            

ABC TRADE & INVESTMENTS (PVT) LTD 

            

AKBAR BROTHERS (PVT) LTD 

            

AVIRATE (PVT) LTD 

            

BATA SHOE COMPANY OF CEYLON LTD 

            

CARGILLS FOODS COMPANY (PVT) LTD 

            

CATCHME.LK (PVT) LTD 

            

COOL PLANET (PVT) LTD 

            

D SAMSON & SONS (PVT) LTD 

            

D.R. INDUSTRIES (PRIVATE) LIMITED 

            

DANKOTUWA PORCELAIN PLC 

            

EXCLUSIVE LINES (PVT) LTD 

            

FASHION BUG PRIVATE LIMITED 

            

GAMMA PIZZAKRAFT LANKA (PVT) LTD 

            

HAMEEDIA STORES (PVT) LTD 

            

HARCOURTS PHARMACY (PVT) LTD 

            

HEALTHGUARD PHARMACY LIMITED 

            

JAGRO (PVT) LTD 

            

JAYKAY MARKETING SERVICES (PVT) LTD 

            

KANDY KADAWATHA 

            

KAPRUKA. COM (PVT) LTD 

            

KAYMU LANKA (PVT) LTD 

            

KIDDIES & TOYS INTERNATIONAL (PVT) LTD 

            

LAUGFS SUPERMARKETS (PVT) LTD 
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LEATHER COLLECTION (PVT) LTD 

            

MJF EXPORTS (PVT) LTD 

            

MLESNA CEYLON (PVT) LTD 

            

NOLIMIT 

            

PERERA & SONS (BAKERS) LTD 

            

RICHARD PIERIS DISTRIBUTORS LTD 

            

ROYAL LANKA AGENCIES (PVT) LTD 

            

SAMUDRA CONSOLIDATED (PVT) LTD 

            

SHIRT WORKS (PRIVATE) LIMITED 

            

SINGER (SRI LANKA) PLC 

            

SOFTLOGIC RETAIL (PVT) LTD 

            

SPAR SL PRIVATE LIMITED 

            

STONE N STRING (PVT) LTD 

            

SWARNAMAHAL JEWELLERS LTD 

            

THILAKAWARDHANA TEXTILES (PVT) LTD 

            

VISION CARE OPTICAL SERVICES (PRIVATE) LIMITED 

            

VOGUE JEWELLERS (PVT) LTD 

  

Associated members 

INTERNATIONAL DISTILLERS LIMITED 

            

LION BREWERY (CEYLON) PLC 

General Members (Small and Medium) 
IC COLLECTION (PVT) LTD 

            

NAVAVI (PVT) LTD 

  

Sub Members  
COTTON COLLECTIONS (PVT) LTD 

            

LAUGFS PETROLEUM (PVT) LIMITED 
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2. Report of the Association for the period                                      
April 1, 2020 to March 31, 2021 

 
 
2.1. Introduction, Vision and Objectives  

 
Formation  

Sri Lanka Retailers’ Association (Guarantee) Limited was incorporated in 2016 as a Company Limited 

by Guarantee. SLRA currently represents 9 Retail sectors which are: FMCG; Clothing, Fashion & 

Jewelry; Shelter & Housing; Household & Consumer Durables; Footwear & Accessories; E-Commerce; 

Mobility; Entertainment, Restaurants & QSR; and Healthcare & Wellness, and comprising of 30+ 

leading retailers. 

The Sri Lanka Retailer’s Association (SLRA) entered into a MOU with Ceylon Chamber Of Commerce 

on 29th of September 2016, to provide the Association’s secretarial services, other required services, 

support, co-operation and assistance to achieve the Association’s objectives and goals. The MOU was 

signed between the Ceylon Chamber of Commerce and the Sri Lanka Retailer’s Association. 

The objective of this Association is to harness the resources of the Organized Retail industry to a 

common platform to promote and facilitate the futuristic Innovation, Growth and Global outreach. 

SLRA has an ambitious Vision to “Achieve Retail Excellence” and it strives to be the ‘Voice of the 

Retail industry in Sri Lanka’.   

The common objective of the Association is as follows;  

 
 Facilitating clear Policy on the Retail industry 

 Be Catalyst for Budget proposals 

 Develop the Retail Trade in line with the Development (Key stakeholder) changes of the 
Country. 

 Bring in Uniformity to Standardization. 

 Create an image as a preferred industry for employment. 

 Developing the Retail industry expertise in people. 

 Instill Global Best Practices in the Retail Industry 

 

SLRA hopes to organize and engage in retail based programmes, seminars/ training sessions in a bid 

to provide knowledge for both employers and employees currently involved in the retail sector, 

paving the way for global outreach and acting as a stepping stone in establishing Sri Lanka Retail in 

the International arena.  
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2.2. Membership and the Executive Council 
 

The Association consisted of 47 members during the period April 2020 to March 2021. 
 
The following changes took place during the period under review. 

 

 

Executive Council 
 
President    - Mr. Murali Prakash    
 
Vice President    - Mr. Charitha Subasinghe    
John Keells Holdings PLC 
 
Vice President    -  Mr. Infiyaz Ali 
Healthguard Pharmacy Ltd. 
 
General Secretary   - Ms. Kaushalya Perera 
D. Samson & Sons (Pvt) Ltd. 
 
Treasurer    -  Mr. Mahesh Wijewardena  
Singer Sri Lanka PLC 
 
 
Asst. Secretary    -  Mr. Dinesh Perera  
Abans PLC 
 
Asst. Treasurer    - Mr. Ajith Amarasekera 
 
 
Sector Chair-Durables Households  - Mr. Asoka Pieris 
& Consumer Electronics 
Cargills PLC 
 
Sector Chair – Entertainment,   - Ms. Ruvini Kariyawasam 
Restaurant & QSR 
Perera & Sons Bakers (Pvt) Ltd 
 
Sector Chair-Ecommerce Sector - Mr. Dulith Herath 
Kapruka.com Pvt Ltd 
 
 
Council Member   - Mr. Rakhil Fernando  
Kaymu Lanka Pvt Ltd. 
 
Founder President   - Mr. Hussain Sadique 
Hameedia 
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3. Activities for – 2020/2021 
 
3.1. 4th Annual General Meeting of Sri Lanka Retailers’ Association 

 
The 4th Annual General Meeting of the Sri Lanka Retailers’ Association (SLRA) was held on 17th 

December 2020 as a virtual meeting.  

 

Former president Mr. Kodikara stated the aims of the Association. Established in 2015, the Sri Lanka 

Retailers’ Association has an ambitious Vision to “Achieve Retail Excellence” and it strives to be the 

‘Voice of the Retail industry in Sri Lanka’.  The SLRA aims to educate retailers as to how they could 

work together to improve standards of retailing in an inclusive manner, improve consumer service in 

all facets of retailing, and facilitate the growth of the Retail industry through innovation. The key 

initiative of the association for the Year 2019/20 is the ‘Leadership Excellence’ training conducted for 

retail and allied professionals.  

During the course of the year, the SLRA also host the executive directors virtual meeting of Federation 

of Asia Pacific Retail Association in July 2020 and attended the Head of Directors meeting in December 

2020 of FAPRA. SLRA was nominated to be the host country for Asia Pacific Retail Exhibition and 

Conference 2024, which is flagship event of FAPRA.  

Office bearers for the Year 2020/21: Mr. Murali Prakash; Group Managing Director & CEO, Ambeon 

Capital & Ambeon Holdings PLC is the President of SLRA, and Mr. Charitha Subasinghe; CEO, Jay Kay 

Marketing Services Pvt Ltd, Mr. Infiyaz Ali; CEO, Healthguard Pharmacy Pvt Ltd. serve as the Vice 

Presidents. 

The newly appointed Executive Council for the year 2020/21: General Secretary Ms. Kaushalya Perera; 

Director, D. Samson & Sons (Pvt) Ltd, Asst. General Secretary – Mr. Dinesh Perera; Director, Abans 

PLC, Treasurer – Mr. Mahesh Wijewardena; CEO, Singer Sri Lanka PLC,Asst. Treasurer – Mr. Ajith 

Amarasekara, Sector Chair; Durables including Households & Consumer Electronics – Mr. Asoka Pieris; 

Director, Cargills Ceylon PLC and Hatton National Bank PLC, Sector Chair; E commerce- Mr. Dulith 

Herath; Founder, Kapruka.com (Pvt) Ltd, Sector Chair; Entertainment, Restaurant & QSR- Ms. Ruvini 

Kariyawasam; Corporate Manager, Perera & Sons Bakers (Pvt) Ltd,  Founder President- Mr. Hussain 

Sadique; Deputy Managing Director, Hameedia, Past President, Mr. Sidath Kodikara, Council Member- 

Mr. Rakhil Fernando; Managing Director, Kaymu Lanka (Pvt) Ltd. 

 

The newly elected president Mr. Prakash stated that “The changes in retail landscape over the past 

decade has been very significant. Interwoven with speed and technology, this sector remains one of 

the most vibrant yet challenging. From a Retailers Association point of view, we would envisage a 

future where the country would be positioned as a retail hub, giving further impetus to the already 

focused tourism sector. Our aim is to build that ultimate retail excellence across the country, which 

will contribute to enhance customer, community and business interest alike.” 
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3.2. Expert webinar: “Recovering Sales and Profitability After the COVID Pandemic"

         
The Sri Lankan Retailers Association presented a series of expert webinars, "Recovering Sales and 

Profitability After the COVID Pandemic". 

The speaker was Brian Hume of Martec International, A world leading expert on retail business 

processes and systems with over 40 years of global experience. Brian communicated to participants 

the information they need to develop their own tailored plans for achieving a successful return to 

profitability post COVID. 

Brian presented two webinars on the 14th and 16th of September to discuss strategies to recover 

profitability.  

The first webinar (14th September) focused on Products, Inventory, Supply Chain and Cash.  

The second webinar (16th September), focused on Store Operations, Omni-Channel Retailing, 

Marketing and The Non-Inventory Aspects of Customer Service. contributing industries to economic 

and social development, by providing a forum where retailers can work together to improve standards 

of retailing in an inclusive manner, improve consumer experience and service in all facets of retailing, 

and aim to facilitate the growth of the retail industry through innovation and sharing of global best 

practices. 

 

 

 

 

 

 
 

SLRA 4th Annual General Meeting  
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3.3. A Webinar on; Reimagined Retail:  Triumph over the challenges in the New 
Economy 

 
Fashion retailers and E commerce have had to adapt rapidly to an evolving and unpredictable 

customer and supplier landscape through the peaks and troughs of the pandemic. The lasting impact 

of the virus will increase the need for diversification of supply networks, activating a strategic partner 

ecosystem, strengthening core-processes, innovating at speed and mitigating single points of 

dependencies. 

 

We engaged in a deep-dive conversation with Hameedia,Odel, and Vision care  to reflect some of the 

in-the-moment challenges of operating a multi-national fashion brand and best practices for current 

and future success. Insights form E commerce sector shared by Kapruka. Areas addressed are as 

follow: 

- Enabling supply chain transparency 

- Scaling omnichannel customer journeys 

- Managing inventory and stock visibility efficiently 

- Enhancing planning and forecasting 

- Strengthening fulfillment and last mile 

- Addressing sustainability for future growth 

 

 

3.4. Webinar; How global retailers are getting ready for the post pandemic demand 
 
The Sri Lanka Retailers’ Association organised the Webinar on How Global Retailers are getting ready 

for the post pandemic demand. In order to discuss how COVID-19 reshaped physical retail and how 

retailers can adapt their store strategies to thrive. Now more than ever, consumers are craving the 

human connection that comes from shopping in physical spaces. Learn how retailers can recreate 

that connection by providing high-touch, memorable and seamless customer experiencesRohit Razdan 

is a Senior Partner with McKinsey & Company, based in Singapore, and leads McKinsey’s Consumer 

and Retail work in Asia. Guest speaker was Mr. Rohit Razdan, a Senior Partner with McKinsey & 

Company, based in Singapore, and leads McKinsey’s Consumer and Retail work in Asia. 

 

3.5. The Sri Lanka Retailers Association together with The Ceylon Chamber of 
Commerce Conducts Webinar on Sustainable Retailing: The Path to 
Transformation 

 

Sri Lankan Retail was taking a lead in driving sustainability and aligning their strategies with the 

values of their consumers. The Sri Lanka Retailers Association (SLRA) in collaboration with the Ceylon 

Chamber of Commerce carried out an informative webinar to discuss how the FMCG and Consumer 

durable sectors have integrated sustainability into their business strategy as well as how COVID-19 

has significantly changed consumer behaviour.  
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Retail plays a pivotal role in the economy, with Wholesale and Retail Trade recording a contribution 

of 11% of total GDP and the industry involves multiple stakeholders including the public, employees, 

supply chains and environment. Four industry veterans, Mr. Charitha Subasinghe – CEO JayKay 

Marketing (Pvt) Ltd., Mrs. Lilanthi Herath – CEO Laugfs Supermarkets (Pvt) Ltd., Mr. Mahesh 

Wijewardena - CEO Singer Sri Lanka PLC and Mr. Mohamed Rizvi  - CEO Softlogic Retail (Pvt) Ltd. 

shared their expertise in sustainable retailing in the perspective of business Continuity, responsibility 

to environment, employees and supply chain and sharing their experience in managing and emerging 

from the disruption caused by the pandemic. The session was moderated by Mr. Shiran Fernando – 

Chief Economist of the Ceylon Chamber of Commerce.   

 

Mr. Charitha Subasinghe – CEO JayKay Marketing (Pvt) Ltd. stated “Retailers must relook at their 

business models to create a business structure and create an agile culture. We are now in the 4th 

industrial revolution pushed by data analytics and technology, therefore retailers must start using 

these tools to build sustainable business models.”  

 

Mr. Mahesh Wijewardena – CEO Singer Sri Lanka PLC commented “Retailers continue to adopt to 

changes, in various forms: product offerings, experience, service etc. Have responsibility towards 

the environment, energy efficient products, wastage management, packaging, end producer 

responsibility. Responsibility towards people is key where good working conditions, job security is 

assured. The COVID-19 impact, tested all of us to the maximum, and retailers who were agile and 

fast to adapt were the ones who succeeded.” 

 

Mrs. Lilanthi Herath – CEO Laugfs Supermarkets (Pvt) Ltd said “Social and environmental responsibility 

within forward and backward integration play a pivotal role in building brand equity.  Consumers are 

willing to pay a premium for sustainable goods. Longer term focus must be given towards multiple 

stakeholder engagement and integration right across the retail industry. Each brand must be 

differentiated in the long term and consumers must be encouraged to reuse-recycle and repair.”  

 

Mr. Mohamed Rizvi – CEO Softlogic Retail (Pvt) Ltd added “Doing more with less and becoming a 

catalyst for innovation and sustainability must be routed in the core of the business strategy. The 

electronic industry must look at sustainability in terms of energy efficiency and saving electricity, 

strong internal processes and streamlined delivery strategies where supply chains. Consumers lean 

towards buying products with a purpose and are willing to buy products which are environment 

friendly.” 

 

SLRA’s membership currently comprises 40+ local retail giants across 9 retail sectors consisting of 

FMCG; Clothing, Fashion & Jewelry; Shelter & Housing; Household & Consumer Durables; Footwear & 

Accessories; E-Commerce; Mobility; Entertainment, Restaurants & QSR; and Healthcare & Wellness, 

with hopes of seeing its membership increase further this year. The purpose of this organized body 

for retail is to tap into one of Sri Lanka’s highest contributing industries to economic and social 
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development, by providing a forum where retailers can work together to improve standards of 

retailing in an inclusive manner, improve consumer experience and service in all facets of retailing, 

and aim to facilitate the growth of the retail industry through innovation and sharing of global best 

practices.  

 

 

 

 

3.6. The Impact of Budget 2021 for Retailers 
 

 
The Sri Lanka Retailers’ Association (SLRA) partnered the KPMG  to unravel the proposal put forward 

and covered following an overview of the budget, the Impact on Retail and wholesale, tax relief on 

accounts of Covid 19, Import restrictions and relaxations. SLRA’s Vision is to achieve Retail Excellence 

and drives the mission of being the “Voice of the Retail industry “in Sri Lanka by harnessing the 

resources of the organized Retail industry which will bring together and facilitate innovation, growth 

and global outreach. 

 
3.7. Sri Lanka Retailers’ Association urges for sectoral relief measures from Hon. 

Prime Minister 
 

Sri Lanka Retailers Association (SLRA), a dominant grouping in Sri Lanka’s Organised Retail Sector 

(ORS) consisting of last mile retailers, met Hon. Prime Minister Mahinda Rajapaksa on June 30th  to 

address the issues and difficulties they are faced with due to COVID pressures in the country. 

Representatives of SLRA also requested Hon. Prime Minister to institute relief measures through the 

Ministry of Finance for their sector’s smooth functioning in the COVID environment. 

During this meeting which was also attended by the representatives from Sri Lanka Apparel Brands 

Association (SLABA), Hon. Prime Minister requested all Lankan industrialists and business enterprises 

not to retrench their workers and staff but to safeguard them. 

Webinar on Sustainable Retailing: The Path to Transformation 
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Representatives of SLRA and SLABA apprised Hon. Prime Minister of the various issues the sectors are 

faced with including obtaining of bank loans, opening Letters of Credit, vaccination of apparel 

workers, and difficulties they face with EPF and ETF payments. SLRA members also requested 

permission to re-open FMCG vendors, supermarkets, clothing, fashion, jewelry, footwear and 

accessories outlets, household and consumer durable shops, e-commerce vendors, healthcare, 

wellness, entertainment, food, restaurants and fast food outlets, and shelter housing providers’ 

outlets, with COVID control measures. Sectoral representatives informed Hon. Prime Minister that 

they have faced various business setbacks in the 24 months since the Easter bombings and the COVID 

outbreak and therefore called for relief measures for their sectors from the Ministry of Finance. 

Hon. Prime Minister was joined at the meeting by Hon. Minister of Industries Wimal Weerawansa, 

Hon. Minister of Labour Affairs Nimal Siripala De Silva, Hon. State Minister of Batik, Handloom and 

Local Apparel Products Dayasiri Jayasekara, Hon. State Minister of Money & Capital Market and State 

Enterprise Reforms Ajith Nivard Cabraal, Secretary to the Prime Minister Gamini Senarath, Prime 

Minister’s Additional Secretary Chaminda Kularatne, Additional Secretary to the Ministry of Batik, 

Handloom and Local Apparel Products Sujeeva Palliyaguru, Director General of Health Services Asela 

Gunawardena, and officials from the Central Bank and Ministry of Finance. 

“We had a very fruitful meeting with Hon. Prime Minister Mahinda Rajapaksa. We thank him for giving 

us an opportunity to discuss these concerns and we appreciate his openness in listening to our 

grievances. We were also informed that moratoriums on bank loans will be granted to the business 

community which we are a part of and for which we extend our highest appreciation. We also 

appealed to reduce or postpone utility payments which would reduce our cost burdens as they 

constitute a significant expenditure for us. Sri Lanka’s Organised Retail Sector is a critical ecosystem 

in the wellbeing of Lankan customers, families, and livelihoods. It is no less important than any other. 

We are confident of relief measures so that a consumer crisis would not take place”, Mr. Hussain 

Sadique stated. 

Among members of SLRA are FMCG vendors, supermarkets, clothing, fashion & jewelry, household & 

consumer durables, footwear & accessories, e-commerce, healthcare & wellness, entertainment, 

restaurants and fast food sellers, and shelter & housing providers.  

ORS plays a significant role as a collective voice within the Sri Lankan market, SMEs and employment 

provision. It accounts for around one-third of the GDP and over 15% of employment in the country. 

The FMCG and fashion sub sectors have become key channels of employment for the country’s youth 

and the entry point for them in modern trade.  ORS’ vibrant retail ecosystem is an essential part in 

the robustness of the Sri Lankan economy since the retail sector value chains’ trickle down effects 

extend to the very grassroots of the supply chains such as farmers, livestock breeders and SME 

suppliers. 
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3.8. Sri Lanka Retailers' Association (SLRA) appeals for cost-sharing from Business 
Partners 

 

 Lease and Rental Reductions 

 Support towards loan repayments restructure 

 Utility and trade levy reduction/postponement 

The Sri Lanka Retailers' Association (SLRA), the apex body for organised retail in Sri Lanka, issued a 

communique requesting landlords, lessors, and business partners reduce leases and rentals for the 

Association's membership. 

SLRA President Mr. Murali Prakash appealed to landlords and lessors to provide a 50% concession on 

rentals/ leases for the next six months on properties leased and rented by SLRA members. Many 

retailers are suffering losses due to the prevailing situation in the country caused by the COVID-19. 

The current impact supersedes the previous lockdowns in terms of the effect on retail businesses.  

The pandemic and the resultant lockdown have substantially reduced retailers' operability, given the 

higher costs, drastically reduced revenues, and cash flows. This has resulted in large losses causing a 

significant dent in their ability to operate efficiently, with some even struggling to stay afloat. We 

believe the landlords, lessors, and other business partners would share part of the costs through 

reduced rentals and other cost-sharing options; thus, together, we navigate to create a better 

tomorrow.  

We understand the impact this would have on the lessors and landlords. However, the industry needs 

to stay afloat for all parties to benefit in the future, and therefore we believe collective action is 

the way forward.  

Further, the Association appealed to authorities to consider special relief on loan repayments and 

other concessions on utility and trade levies, especially for smaller retailers, given the unprecedented 

externalities inhibiting regular business. Retailers have stood the test of time supporting the local 

economy during good and bad times, and this is an exception where they need support from 

authorities.  

Retail accounts for over one-third of the GDP and over 15% of the employment in Sri Lanka. Vibrant 

retail is an essential part of a healthy and robust economy. Hence, it's imperative that we support 

the retailers at this juncture for the nation's greater good.  

 

 

 

 

 

3.9. SLRA Webinar - Better Managers Better Business 
 
 

The Sri Lanka Retailers Association organized a webinar Better Managers Better Business in 

collaboration with Upskill People. A generational gulf is jeopardising business success. People are the 

differentiator. Newer generations are looking for different things, especially in the relationship with 

their managers, who need updated skills. 

Head of Delegations at Asia Pacific Retail Convention and Exhibition  

From left: Mr. Sidath Kodikara; President SLRA, Mr. Tan Sri William Cheng, Chairman 

of FAPRA and Honorary President of MRA, Mr. Murali Prakash; Vice President SLRA 
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How you used to upskill managers isn't a good fit anymore, things need to change for your organisation 

to stay ahead. 

People development team can make a huge difference, but innovation can be seen as costly and 

risky. It needs the business's trust and has to support the 'now' strategy. 

This session covered the latest research and insights, but importantly, upskill team experience in the 

real world of making a measurable difference in behaviour with a number of leading organisations. 

The webinar will have covered some of the key points from the book ‘Better Managers = Better 

Business’. Participants would be able to find out how to upskill their managers and measure the 

return. All in less time, and with less investment. 

 

 

 

3.10. Sri Lanka Retail Form 2021 - Recharging Retail: Resilience to Results 
 
The Sri Lanka Retailer’s Association (SLRA) successfully completed the Sri Lanka Retail Forum for the 

fourth consecutive year. This year’s Sri Lanka Retail Forum was themed ‘Recharging Retail: Resilience 

to Results’, and was organised together with The Ceylon Chamber of Commerce with over 550 

participants joining across four key plenary sessions. The session was inaugurated by Chief Guest 

Central Bank Governor Ajith Nivard Cabraal. The forum was held virtually for the first time in its 

history. 

 

Industry experts from across the world, along with local pioneers within the sector joined together 

and shared their expertise across four thematic sessions: ‘Catering to the Post-Pandemic Consumer’; 

‘Driving Your Talent Strategy’; ‘Optimising your Value Chain’; and an experience-sharing panel 

discussion with leading CEOs on overcoming the challenges from the pandemic. 

 

 This year’s Sri Lanka Retail Forum was sponsored by Jaykay Marketing Services, Daraz.lk, Kaymu 

Lanka, Singer Sri Lanka, Hayleys Advantis, Healthguard Pharmacy, GS1 Lanka, Union Assurance, Vision 

Care Optical Services and Hameedia. 

 

 Central Bank Governor Ajith Nivard Cabraal 
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3. Circulars 
 
The Members were alerted on the following subjects through circulars: - 
 

 Subscriptions for 2020/21 

 

 Invite to KKCL AW20 Stylecast at Mumbai 

 

 IMO2020 GLOBAL SULPHUR CAP; Implications for Sri Lanka 

 

 IMO2020 GLOBAL SULPHUR CAP; Implications for Sri Lanka 

 
 Lease and Rental Reductions for SLRA Membership 

 
 New research report on Online Retailing in Sri Lanka 

 

 4th Annual General Meeting Notice 

 
 Retail Forum 2021 

 

 

Secretariat 
 
The Ceylon Chamber of Commerce provided secretarial service to the Association during the period 
under review. 

Accounts 
 
M/s. K P M G Ford Rhodes, Thornton & Co. were elected auditors of the Association. The Audited 
statement of the Accounts of the Council for the period 2019/2020 is annexed. 

 
 
 
By order of the Executive Council. 

 
 
For Secretary  
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4. Audited Accounts for the FY 2020/21 
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